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CTA Corporate Partnership (Chicago) 

VTA Naming Rights Policy (Santa Clara) 

Metrolinx Promotional Marketing and Sponsorship Policy 
(Toronto) 

Greater London Authority and Transport for London 
Sponsorship Policy 

NY MTA Naming Rights Policy 

Cleveland RTA - No policy 
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* Purpose 

* Definitions 

* Guiding Principles 

* Scope 

* Sponsorship Criteria 

* Financial/Performance 
Criteria 

* Evaluation Criteria 

* Federal, State, Local, 
District compliance 

* Approvals 
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* Purpose 
* Transparent, objective process for reviewing sponsorship and naming rights 

opportunities 

* Objectives and Guiding Principles 
* Generate financial benefits: Generate new revenues or avoid cost 
* Secure proportional value for District equal to the benefits realized by the 

sponsor 
* Strengthen the District's reputation with stakeholders, general public, 

prospective and current customers 
* Enhance customer experience and environment 
* Support District goals, objectives and/or strategic business activities 
* Generate new ridership: Opportunity for District to reach new or difficult to 

reach audiences 
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* Scope 
* Applicable when District is contracting sponsorship or naming 

rights to a third party 

* Applicable assets 
* Transit service (routes, corridor or geographically specific services), 

transit information (website, user information), transit vehicles and 
facilities 

* Cash and/or In-Kind (Products or Services) 
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Values that demonstrate that a sponsorship proposal will 
further the District's objectives or priorities include: 

* Enables the District to expand the scope, size or influence of a 
project so that it is more responsive to customer/public needs 

* Foster innovation and collaboration allowing the District to provide 
service in a way that might not otherwise have been conceived of or 
possible if the District did not have the benefit of the sponsor's 
knowledge, expertise and funding 

* Heighten the District's engagement with riders and the public 
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* Sponsors must meet the following criteria: 
* Business already established in the U.S. or have fulfilled all legal 

requirements/compliance to establish a business within the U.S. 
* Established for at least 2 years 
* Financially stable (must provide audited financial statements) 
* No history of fraudulent/unethical behavior 
* Satisfactory record of sponsorship contractual performance 
* Compliance with Board Policy 404 - Advertising on District 

Property 
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If all criteria listed under sponsorship, financial and performance criteria 
are met, District will consider the financial offers and sponsorship or 
naming proposals, which are listed below in order of relative importance: 

* Financial or In-Kind Contribution Offer/Proposal 
* No conflicts with existing sponsorships or naming rights agreements 
* Offers tangible benefits to AC Transit and its riders 
* Supportive of the AC Transit brand 
* Creates long-term value for AC Transit 
* Provides opportunities to cross promote AC Transit's service with the 

sponsor's products or services 
* Similar audience/market demographics 
* Ability to promote social responsibility 
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The Authority (Transport for London) will not enter into sponsorship arrangements that 
may, or may be perceived to, have a detrimental impact on the Authoritys ability to 
discharge its functions impartially or may put the Authority s reputation at risk. 

The Authority will not put itself in a position where it might be said that a sponsorship 
has or might have or may be thought to have: 

a) Influenced the Authority or employees in carrying out its statutory functions in order to 
gain favourable terms from the Authority in any business or other agreement; 
b) Aligned the Authority with any organisation that conducts itself in a manner that conflicts 
with or undermines its strategic priorities, aims and objectives; 
c) Aligned the Authority with any organisation that promotes messages relating to public 
controversy and sensitivity, and/or is a controversial organisation that is likely to cause 
widespread or serious offence to members of the public on account of its services, products or 
values; 
d) Limited the Authority s ability to carry out its functions fully and impartially; or 
e) Personally benefitted individual Authority employees, or their friends or family. 
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Compliant with federal, state and local policies and 
ordinances 
* Ca/trans: The proposed sale of naming rights to BRT 

facilities within State right-of-way would be permissible 
only if all of the conditions set forth in the Business and 
Professions Code section 5408.5 of the Outdoor Advertising 
Act are met. Proposed sale of naming rights will require the 
issuance of both outdoor advertising and encroachment 
permits. Additionally, the location of advertising must be 
restricted to bus shelters and benches, or as otherwise 
prescribed by the state Outdoor Advertising Program. 
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* Meets all principles and requirements 

* Proposal is reasonable in relation to the value of similar sponsorships and related out 
of home advertising exposure in the Bay Area 

* All sponsorship and naming rights proposals will be presented to the AC Transit 
Board of Directors for approval 

* AC Transit will be able to recover cost of changing any branding elements to 
accommodate sponsorships or naming rights agreements from the sponsorship value 

* AC Transit will be able to assign sponsorship or in-kind contributions to projects 
and/or services at its sole discretion if not specifically requested by the sponsor 

* AC Transit sponsorships and naming rights shall be allocated on a first come basis 
unless sponsor specifically requests a service or facilities for sponsorship or naming 
rights 

* Determination of no conflict of interest by the District Legal Counsel 
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* Draft policies - April 13th 

* Legal review - April 27th 

* Board approval 
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